e of Ethics for a fair
cial Communicatio

0 i@t equally citizens, without discrimination of nationality,
, race, religion, political views, economical situation,
and social status.

0 Qa voice, not an echo - be original, express your own voice.

0 ays use legitimate references when using statistics and
res: not to spread misinformation, always provide source!

0 4 misrepresentation or the forgery of real events, is a
viOlation of the code of conduct.

0 ﬁrmation is a social good and not a merchandiseofa
ans of propaganda.




0 é an adequate (decent) language while contributing
iscussion.

0 yer take advantage/ objectify/exploit people/
tu

ations just to achieve your goal.

lished or transmitted.

0 ﬁite the source of information that has already been

0 9ays promote solidarity and not competition.

1 ﬁ\onest communicator - always verify your sources,
when you spread information that you-haven't

produced.
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